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ion and Vision

Mission Vision
Steamboat Creates enhances the quality of life and Steamboat Springs will be recognized as a thriving,

e For our creative sector through advocacy, promotion,
education, infrastructure, and connections

e For our community and visitors by growing engagement
in arts and cultural experiences
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Logo

Steamboat Creates is an organization dedicated to nurturing and promoting the arts in Steamboat Springs. The town has a rich history of valuing creativity
and learning, and Steamboat Creates is committed to continuing that tradition well into the future. The organization's logo reflects this commitment,
featuring the word "Steamboat” prominently as a typographic element.

The logo also includes a puff of smoke ascending from the "b" in *boat,” which serves both as a design element and a nod to the "steam” in "steamboat.”
This subtle detail adds depth to the logo and reinforces the organization’'s connection to the town's history and culture.

The railroad tracks that lead the eye toward the central typography are a nod to our organization's location at the historic Depot Art Center. Originally a
train depot built in 1908. The building has since been repurposed and now serves as a hub for artists, musicians, writers, and other creatives.

Finally, the circular background of the logo is a symbol of unity, commitment, and community, all of which are central to the Steamboat Creates brand.
The organization believes that the arts have the power to bring people together and create a sense of belonging, and this idea is reflected

in every aspect of its work.

Overall, the Steamboat Creates logo is a beautiful and thoughtful representation of the organization and its mission. It reflects the town's history, culture,
and commitment to the arts, while also looking toward a bright and creative future,
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Primary Logo
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ography

Typography plays a crucial role in communicating brand messaging effectively. A consistent typography hierarchy creates a strong visual
hierarchy, balances the layout, and set the overall tone of brand communication. Different font sizes, weights, and styles, guides our
audience's attention to effectively communicate our values and messages.

Subsequent pages act as a guide to help create scale and hierarchy and should be utilized for all brand communications in order to
maintain legibility with multiple layers of information
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Typography Hierarchy

01.

02.

03.

04.

05.

06.

07.

Open Sans Bold - Title

Raleway semibold - subhead
RALEWAY LIGHT - SUBTITLES
OPEN SANS CONDENSED - SECTION
HEADER

Raleway regular for body copy.

Raleway italic for ‘quotes”

Raleway light caption

03.

01.

02.

05.

STEAMBOAT CREATIVE DISTRICT

Welcome to
Steamboat Creates!

We nurture the arts so creativity flourishes.

We consider creatives to be traditional artists but also literary
artists, culinary artists, designers, performing artists, and anything
made by hand, from masonry to microbreweries. We see the
impact of creatives not only in traditional art forms but across a
wide variety of industries.

Steamboat Creates is a space where artists can have a voice,
where they can transform their dreams, emotions, perspectives,
and views into art that can change the way we see the world.

Typography
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r Palette

Color is a powerful design tool used to create memorable and meaningful associations with our brand. Color is also a visual element that
increases brand recognition and affinity.
The Steamboat Creates brand should be primarily represented by the color palette shown on the subsequent page. This color chart includes
CMYK, RGB & Hex values. Take care to ensure accurate color reproduction is applied to every reproduction to ensure consistency.

e For print applications, it's best to use CMYK values.

e For web/screen applications, it's best to use RGB or Hex values.
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Primary Colors

Midnight Navy Sailors Blue
CMYK: 92, 78, 46, 45 CMYK: 57, 27,12, 0
RGB: 32, 46, 69 RGB: 123, 159, 192
#202E45 #7B9oFCO

Supyporting Colors

Bright Green Black
CMYK: 58,5, 100, O CMYK: 75, 68, 67, 90
RGB: 136, 182, 45 RGB: 0, 0, O,
#88B62D #000000

Light Gray
CMYK: 29,17,14, 0
RGB: 183, 193, 203

#B7C1CB

Bright White
CMYK:0,0,0,0

RGB: 255, 255, 255
#FFFFFF

Bright Blue
CMYK: 81, 51,0,0
RGB: 68, 115, 184
#4473B8

Color Palette
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Utilizing social media effectively is crucial to creating a strong connection with followers and ensuring that our messaging is easily
recognizable. Incorporating branding elements is critical to building a strong online presence and increasing awareness for our community
and organization.

Incorporating our logo, brand colors, and brand font hierarchy (whenever possible) into social media posts is a great way to reinforce brand
identity and increase brand recognition. Additionally, implementing the use of hand-drawn elements can add a unique and artistic touch that
aligns with our organization’'s mission and values. We utilize circles whenever possible to create a visual correlation with our circular logo.
When creating social media posts, it's also important to consider the platform and audience. Each platform has its own best practices and
audience demographics, so tailoring content accordingly can help maximize engagement and reach.

Consistency in branding is crucial to creating a strong connection with followers and ensuring that our messaging is easily recognizable.
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Social Media Still Template Examples

Post Carousel Post

WHAT IS THE

Mission

TQ FULFILL THIS VISION WE

Support

Advocacy

Education

Promotion

Connections

Infrastructure
Plus Much More!

@oat
CREATES

= .-L :_..!! [' 4
@oat
- CHEATES
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Social Media Story and Reel Examples

Story Reel

——

HOW DOES STEAMBOAT
CREATES SUPPORT THE ARTS?

.
Listen
-
Promotion

Education

All of the above.... And

more!
oat
CREATES

Sgoat
CREATES
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tact

Kim Keith

Executive Director

kim@steamboatcreates.org
970-846-3680

Thanks!



